“The dawning of the third
millennivum finds your company
ready and able to move to the next
level of competition — global,

technological, interconnected.”
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Our CoVER

The vision of Solid Group Inc. for the
next century is to become a fully integrated
multimedia organization, capable of meeting
its customers” needs in an interconnected
world.



REPORT TO SHAREHOLDERS

Although the Philippines has a long way to go before emerging from the Asian financial crisis of 1997
and 1998, the country has made strides toward recovery. Contrary to government and private-sector forecasts
of ailing growth in business, the Philippines posted GNP and GDP growth rates of 3.6% and 3.2%, respectively.
This, despite adversities including depressed market demand, debt workouts, and industrial restructuring.

The parallel contraction of the domestic and export markets for your company’s products stimulated
the search for strategic adjustments aimed, on one hand, at meeting the challenges to existing businesses and,
on the other, at evolving itself into a company for the future.

We are pleased to report that SGI has been effective in carrying out these strategies.

Maintaining its Leadership in the Consumer Electronics Industry

Several developments in 1999 affected the markets for your company’s products.

B The Asian currency crisis that began in 1997 continued to undermine the growing economies in the region.
In the Philippines, the continued depreciation of the peso seriously diminished the competitiveness of
industries requiring imported inputs. Furthermore, increases in world o1l prices triggered a series of mcreases
inlocal fuel prices. Such factors, while not significantly raising the consumer price index, dampened consumer
spending particularly for durable goods. Your company’s customers —households as well as industries such
as broadcast and medical and allied services — cut back on
expenditures. Consequently, the group’s consolidated
revenues decreased by 51.6%, from over P 6.2 billion in
1998 to barely over P 3 hillion in 1999,

On the foreign scene, the economic debacle affected
even previously strong economies like Japan, our main
overseas market conduit. This translated into lower
demand for the product lines exported by Aiwa Co. Ltd.
sourced from Kita Corporation. The 75% drop in export
sales to Aiwa Japan caused a 68% decline in the revenues
of Kita, and subsequently in losses for Clark Plastics
Manufacturing Corporation (CPM) and Solid City Industrial
and Commercial Corporation (SCICC), both of which supply
mainly Kita. CPM incurred a net loss of P 12.8 million n
1999 from a net income of £ 43.6 million in 1998 while
SCICC’s loss increased further to  35.6 million in 1999
from P 8.7 million in 1998.

Aitwa’s efforts to generate market demand by

producing a new model were not enough to reverse the

downtrend in sales and production during the year.

Solid Laguna Corporation (SLC) production line



















































